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Keynote Contributions
01. Digitalization in Higher Education – Opportunities and Benefits: Syntea as an AI-supported best-
practice example from IU International University
Richard C. Geibel; Sven Schütt; Quintus Stierstorfer

02. AI-enabled Integrated Social Commerce (AISC): An Integrated Platform Model for Discovery-driven 
Social Commerce
Richard C. Geibel; Annalena Sommer

Track 1
03. Algorithmic Management Beyond the Gig Economy Transposition of Directive (EU) 2024/2831 in the 
Largest EU Member States and a Compliance Framework for Enterprise Practice
Michele Dilenge

04. The Impact of Artificial Intelligence and Digital Platforms on the Development of the Financial Sector
Natia Kakhniashvili

05. Digital Transformation and Sustainable National Competitiveness under Confrontational Globalization
Givi Bedianashvili

06. Managers’ and HR Business Partners’ Perceptions of How Digital and AI Initiatives Shape 
Organizational Commitment in Moroccan SMEs: An Exploratory Qualitative Study
Zidane Lamdaghri; Nihal Lamdaghri; Yvonne Römer; Harald F Von Korflesch

07. Artificial Intelligence for Managerial Decision Optimization: Forecasting Wheat Production in Georgia 
Using an LSTM Neural Network
Eter Kharaishvili

08. AI-Enabled Digital Management of Energy Distribution Companies: A Practical Decision-Support 
Framework for Georgia’s Energy Sector
Shorena Davitaia; Mikheil Machitidze

09. Artificial Intelligence Deployment in Startups: A Systematic Review and Bibliometric Analysis
Wawan Dhewanto; Prawira Fajarindra Belgiawan; Noorhan Firdaus Pambudi; Eko Heru Prasetyo; Nyayu 
Lathifah Tirdasari; Arianne Muthia Zahra; Karina Tifani

Track 2
10. AI-driven transfer of process models into BPMN Models in the Digitalization of the Public Sector
Christian Schachtner; Anastasia Helms

11. Blockchain innovation and food safety traceability in supply chains through an empirical qualitative 
approach
Hugo César Enríquez-García; Juan José Varela-Hernández; Angelica Basulto-Castillo



12. Artificial Intelligence for Air-Quality Management in Tbilisi: An Explainable Smart-City Decision-
Support Framework
Mariam Dedabrishvili; Tatia Dundua; Tamta Lekishvili; Yuksel Ekinci; Ketevan Dundua

13. Artificial intelligence and financial distress prediction in local governments: a data- driven approach 
for public governance.
Eveny Ciurleo; Pietro Iaquinta; Alba Maria Gallo; Ubaldo Comite

Track 3
14. The Impact of Social Media Influencers on the Behavioral Intention of Educational Service Consumers 
(Georgian Case)
Nugzar Todua; Nia Todua; Mikheil Gurgenidze

15. Idol Influence or FOMO? Determinants of Purchase Intention for Xdinary Monsters Merchandise 
Among Indonesian Consumers
Sabiena Amarissa Vianca; Christian Haposan Pangaribuan; Budi Kurniawan; Tri Wismiarsi; Pananda Pasaribu

16. The Roles of Influencer Credibility and Influencer Homophily on Generation Z’s Purchase Intention
Cherilyn Sandyova Kristanto; Christian Haposan Pangaribuan; Indra Wahyudi; Nurul Retno Nurwulan

Track 4
17. AI Service Quality and Human Support Effectiveness in E-Commerce Customer Service: Effects on 
Customer Trust and Satisfaction
Muhammad Lukman Baihaqi Alfakihuddin; Chandra Hendriyani; Tika Endah Lestari; Rahajeng Tyas Astari; 
Santo; Natasya Holy Winata

18. The Impact of Digital Transformation Strategy and Knowledge Management Practices on Marketing 
Performance: The Mediating Role of Innovation in SMEs
Rokhsareh Mobarhan; Roya Anvari; Ali Kadhim Saddam

19. From Traditional Hotels to Peer-to-Peer Accommodation Platforms: A Push-Pull-Mooring Analysis in 
the Digital Tourism Era
Viet Dang Anh Hoang; Dinh Phuong Nguyen; Thanh Phu Mai; Thu Thi Trinh

20. Perceived Enjoyment, Online Customer Experience, and Continuous Usage Intention in Digital 
Banking: Evidence from a Multigenerational Sample in Jabodetabek
Amanda Rochellea B.; Christian Haposan Pangaribuan; Rahajeng Tyas Astari

21. Retail Market Evolution in Georgia: Digital Transformation as an Emerging Trend in the FMCG 
Sector
Ia Nadirashvili; Maria Kldiashvili

22. The Role of Artificial Intelligence in Digital Platforms and Organisational Performance
Nouredin Barati; Roya Anvari; Razieh Anvari

23. Exploring Digital Lending Adoption in Indonesia through the Technology Acceptance Model, Social 
Influence and Trust
Angelina Priscilla Tan; Joanna Christie Liem; Tri Wismiarsi

24. From 'Beauty Cam' to Beauty Purchases: A Case Study on the Impact of Shopee's Augmented Reality 
Feature on Consumer Trust and Purchase Intention in Indonesia
Kanaya Audy Phwa; Christian Haposan Pangaribuan; Cherrie Aurelia; Pananda Pasaribu; Tri Wismiarsi



25. Economic-Mathematical Modelling of Policies Supporting Digital Entrepreneurship Development 
Under Global Crisis Conditions
Irakli Gazdeliani; Gulnaz Erkomaishvili

Track 5
26. The Integration of Artificial Intelligence Tools in Higher Education: Research Based on a Modified 
UTAUT2 Model
Nugzar Todua; Nia Todua; Grigol Kartsivadze

27. Compressed Digitalization and Its Limits: Data Governance in Georgian Higher Education
Sophio Ugrekhelidze

28. Artificial Intelligence in Higher Education: Perspectives on University Management and Quality 
Assurance
Rusudan Seturidze; Kristine Chikhladze

29. Adaptation of Youth and Higher Education System to the Artificial Intelligence Economy (Global 
Trends and Georgia)
Ia Natsvlishvili

30. Examining Generative Artificial Intelligence Literacy Among K-12 Turkish EFL Teachers
Ebru Kızıltaş; Gülşah Külekçi; Nurdan Kavaklı Ulutaş

31. Artificial Intelligence in Academic Personnel Assessment: The Case of Ivane Javakhishvili Tbilisi State 
University
Mariam Elizbarashvili; Natalia Kharadze

32. Mapping the Terrain: A Scoping Review of AI-Assisted, Contemplative, and Inclusive Educational 
Practices for Migrant and Refugee Learners
Nurdan Kavaklı Ulutaş; Sneha Saha; Shalini Balasubramani; Sarmin Haque

Track 6
33. Strategic Digital Marketing and Digital Education in the Transformation of Higher Education Systems
Tea Munjishvili; Maia Giorgobiani; Zviad Sigua; Giorgi Meskhi; Marine Khavtasi

34. From Airports to Wi-Fi: Rethinking student mobility through Internationalization at Home
Nihal Lamdaghri; Zidane Lamdaghri; Harald Von Korflesch

35. Digital Programs Integration and Students’ Perception of Digital Competencies Improvement at Ibn 
Tofail University: A Mixed-Methods Case Study
Boutaina Aribia; Ilham Oumaira; Hafsa Boukhrisse; Ahlam Qafas; Zidane Lamdaghri

36. Psychosocial Determinants Of Academic Motivation And Their Impact On Learning Outcomes Among 
University Students: Evidence From Georgia
Nino Paresashvili; Teona Edzgveradze

37. Fostering Teaching Innovation through Organizational Climate and Staff Motivation: Evidence from 
Higher Education Institutions in Georgia
Nino Paresashvili; Irma Dikhaminjia; Teona Edzgveradze

38. Bridging the Gap Between Digital Skill Demand and Higher Education: Evidence from the Georgian 
Labor Market
Tinatin Rodonaia



39. Digital Management of Higher Education in Georgia: Adapting to Global Trends in the National 
Context
Eter Kharaishvili; Natela Tsiklashvili; Manana Lobzhanidze; Lela Aduashvili

40. AI-Supported Communication Culture and Managerial Delegation (An Integrative Conceptual 
Framework)
Mariam Burmistrova

Track 7
41. From Decision Support to Governed Autonomous Negotiation: An Adaptive Multi-Agent Framework 
for Digital Procurement
Muslum Ibrahimov

42. Digital Technologies in Georgian Audit Firms: A Qualitative Comparison of Big Four, International-
Network, and Local Firms
David Jalagonia; Romeo Galdava; Marine Khubua

43. AI-ization of Business™: The Good, the Bad, and the Ugly
Mourad Mansour

44. AI Adoption in Public Sector Human Resource Management: Procurement Barriers and the Role of 
Middle Management in Georgia
Nino Tavberidze

45. The Strategic Impact of AI: Mitigating Data Barriers to Foster Business Competitiveness
Rachel John Robinson

Track 8
46. Digitalization in Management Accounting: Analyzing the Impact of Business Intelligence, Predictive 
Analytics, Artificial Intelligence, and Robotic Process Automation on Processes and Professional Roles
Jan-Ole Sievers; Marcel Dulgeridis

47. Impact of Digitalization and Artificial Intelligence on Employee Behaviour in Organizational Settings
Rokhsareh Mobarhan; Roya Anvari; Saba Khergiani

48. Digital Transformation of SMEs in Georgian and Germany
Leila Kadagishvili; Ramaz Putkaradze; Rusudan Maisuradze

49. Digital Transformation and the Development of Sustainability Reporting in Georgia’s Agricultural 
Sector: A Mixed-Methods Study
Davit Jalagonia; Marine Khubua; Eliso Chokhonelidze

50. Asynchronous Impact of Digital Transformation on Labor Productivity: The Case of the Georgian Real 
Estate Market
Natia Terterashvili; Shota Shaburishvili

51. From E-Commerce to Knowledge Transfer: A Systematic Literature Review of AI-Driven 
Recommendation Systems
Yvonne Römer; Manuel Etzkorn; Harald von Korflesch

Track 9
52. Women’s Progression into Digital Leadership: Barriers and Enablers in Georgian Organisations
Elene Dundua



53. Why Digital Financial Education Falls Short: From the Knowledge-Action Gap to the Decision 
Autonomy Gap
Marcel Dulgeridis; Sven Steinhardt

54. Digital Information Consumption and Self-Reported Information Processing Across Generational 
Groups in Georgia An Exploratory Survey
Marina Shioshvili

55. Behavioral Economics and Women’s Economic Empowerment: Navigating the Digital Transformation
Marine Natsvaladze

Track 10
56. Human-Centered Leadership in the Age of Artificial Intelligence
Patricia Girrbach

57. AI-Driven Internationalisation: A Quality Management Framework for Universities
Vasil Kikutadze; Davit Sikharulidze; Lali Chagelishvili-Agladze; Tamta Lekishvili

58. Digitalization in Healthcare: Opportunities, Ethical Challenges, and AI Implementation
Siavash Hosseinpour Chermahini; Iuri Migriauli

59. Digital Health Technologies in Modern Healthcare
Siavash Hosseinpour Chermahini; Saltanat Khan

60. Organizational Behavior Implications of Artificial Intelligence Adoption in Healthcare Organizations
Halimah Mohd Yusof; Roya Anvari

61. The Role of Artificial Intelligence in Improving Healthcare Services
Siavash Hosseinpour Chermahini; Jalal Jbara

62. Entrepreneurial Mindset Development: Potentials and Limits of using AI in University Project Courses
Lena Bernhofer; Mirko Bendig

Additional Accepted Contributions
63. CIP - Community Innovative Pflege: Divergent Stakeholder Frames as an Early-Stage Challenge for 
Digital Innovation Communities in Long-Term Care
Richard C. Geibel; Annalena Sommer

64. Digital Health in Germany: Towards a Patient-Centered Digital Health Ecosystem Model (PCDHE)
Richard C. Geibel

Contributions Carried Forward from ISPC 2025
65. The Impact of Digitalization on International Trade Considering Economic and Political Risk
Tea Munjishvili; Giorgi Gaprindashvili; Teona Shugliashvili

66. Challenges for Women Starting Entrepreneurship in Digital Era (Evidence from Georgia)
Ia Natsvlishvili

67. Digital Management in the Agri-food Sector: Challenges and Opportunities in the Era of a Changing 
World
Eter Kharaishvili; Lela Aduashvili



68. Macroeconomic Systemic Aspect of Digital Governance under Fast-Changing World and Global 
Uncertainty
Givi Bedianashvili

69. Managing Brands Strategically in the Digital Era: Investigating Successful Marketing and Social Media 
Approaches in a Swiftly Changing Business Environment
Nina Kopianidi; Beka Skhirtladze; Nino Ketsbaia

70. The Impact of the Digital Economy on Education in the Context of Geopolitical Crises
Luka Gazdeliani

71. Preserving Critical and Analytical Thinking Skills in the Era of Artificial Intelligence: Evidence from 
Higher Education Student Submissions
Tamar Matcharashvili; Ioseb Mamukelashvili

Additional Accepted Contribution
72. Can AI-Assisted Transfer Scouting Elevate Technology Transfer to a New Level? Development of a 
Research Agenda

Manuel Etzkorn; Masoumeh Tavakoligargari; Harald von Korflesch
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